FEREMS
MAGAZINE OF THE YEAR

GOLD - BLOOMBERG BUSINESSWEEK

Dubbing itself the official source of business and financial market news,
the weekly Bloomberg Businessweek has enjoyed a huge resurgence
under editor Josh Tyrangiel. Available in 72 countries with 152 bureaus,
the print version is complemented by a website that sees 13 million
monthly unique visitors as well as a weekly mobile and tablet edition
that boasts 250,000 subscribers.

(ZEmEET) BRAEELEMHIZEERERR  MiziREJosh
Tyrangielfy# & N RILIEL - (ZHBEEAET) £72MERZRREF 152(F
FEuL SR AR A BUE, 3008 MFH L TIREKBETCRFE
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SILVER - FORTUNE

Established in 1929, Fortune enjoys a circulation of 87,203, according to a 2011
ABC Hong Kong statement. The magazine comes out 18 times a year and, like
its competitors, targets C-titled personnel, top management, professionals,
managerial-level and purchase decision-makers. As well, the magazine caters to
the Chinese market with a local language edition and launched an iPad offering late
last year, complete with interactive elements and photo galleries.

R#%2011 ABC Hong Kongt7R » BITIR19206F 8] (B4 &) MEEHIRT 81£87,203 4
ZHBFFHRSR REFFHF—HRURSERE SREEE FENKER
AT -UURBRBRRERER IS (BE) HERPURUDE TR TS MR EF
[EHEHERE B BIThAE MAR A RRRYiPadhiA -

BRONZE - FORBES

Aside from hosting localised affiliated sites, Forbes has been actively improving its
digital offering. In 2012, it renewed its real-time contributor dashboard, home page
and follow bar and added new navigation and stick ad offerings on the mobile version.
Just a few months ago, the Forbes magazine app debuted. It draws in a current 46
million-plus unique visitors per month.

BRY BRATAIARNE SN (RRARET) IMEMIR T BHEARES - 20124F - (f@Anif) fe FHER 12
T N#BA% B MBI Thagtl; SUBIN2MRBEE K EEIAE; BAREHEL (1B
Hr) MESIE AR RIFFRRSEIR4.60085HF -
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Business Magazine
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Award-winning journalism and design that’s
changing the way the world sees business.

—> Bloombergmedia.com/businessweek
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FEREMS
MAGAZINE OF THE YEAR

GOLD - CAPITAL WEEKLY

Capital Weekly is a magazine covering finance, property, politics
in addition to China and worldwide business news. Owned by
South China Media, the magazines is packed with a series of
four books: Capital Weekly, Capital Money, Capital Commerce
and Capital Wealth Management.

(EASE) NRBEMRHE - BUs  EPRERIREGE -
TR EGED M —E0M 81 (EAEE)  (EXE
B~ (BRI K {Capital Wealth Management) o

| g IEE @ EEEE
'!I--u ]
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SILVER - ECONOMIC DIGEST

New Media Group’s Economic Digest has been offering local finance professionals
news of the global economy and investment market since 1981. Apart from print,
the magazine provides iPad and Android versions. The magazine launched an
enterprises business seminar in Central earlier this month, which aimed to help
entrepreneurs understand the market and establish the best scheme for their
business development.

EEEEN (CE—A) B1981FE— BRI KER A TIRESIEE LR E
TSR FREEESSN - (ROIBE—E) TR ftiPad RANdroidhfiA » s A B A7 IR
TEEEE S B EE RIS TSN R ENRERREE -

BRONZE - IMONEY

With a circulation of 80,000, the weekly financial title launched a series of “Trend
Reports” to investigate the latest economic and social issues on global and local
scales. Continuing its editorial scope in wealth management, business, workplaces,
self-enhancement and social issues, iMoney is also available on digital and mobile
versions.

BRY #1TE®E80,00045 - EAVRKBHIEH—RIGAMTBIME  AEDIR

BAMEHAE Lt &R - (EEM) SRRV EEE - TIFRR-

BB E S ERESRE R ET RS OnE)H - J24tiPad » Android » i =
BIRANETE -
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Local Business Magazine
&
Top 3 Overall Magazine

Awarded in 2013 by Marketing Magazine

Enquiries: (852)2202 5162
www.capital-weekly.com
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n Capital Weekly EARZ 1 |

*According to the Magazine of the year survey 2013 conducted by Marketing Magazine, CAPITAL WEEKLY ranks the 1¢ Place, Business Magazine
of the year 2013 and the 3 place, Overall Magazine of the year 2013. This is the second year CAPITAL WEEKLY has been credited the 1 Place,

Business Magazine of the year.
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FEREMS
MAGAZINE OF THE YEAR

GOLD - LUXURY PROPERTIES

This bimonthly bilingual magazine has been in the market since
2004. Claiming a regional circulation of more than 100,000 to
selected news stands, marinas and private jet facilities on top of
private subscriptions and direct mail distribution, the magazine
aims to target high-net-worth individuals in China and the Asia
Pacific region. It caters to Mainland Chinese readers with a
website in simplified Chinese — www.|pdibiac.com.

IR (MAE) 2004 AT R—AE AT RRBITER
38100, 000 FiEF EETRIE - #eMENEEE  RAAMSS - IRFAA
FTEREEAH DIFBERERAEBNEBWAATRER B
R P SURA A ih www.Ipdibiac.com » BUE AR E A 058

LUXURY PROPERTIES #b#x

BILINGUAL

BIG K&t
DESIGN

» - .-.[-';_r:#

| DESIGN FEATURE %3+ ' Milain fo Shanghal Jok= 21

. = CHINA SCENE s | Beijing’s Sanctuaries :
% °© CREATOI | Calvin Tsao

ZOOM #i#& | Desertlcon

SILVER - SQUAREFOOT

Claiming a circulation of 68,000, this biweekly magazine expanded its distribution
channels to include Pacific Coffee and chained supermarkets such as GREAT,
Fusion and Just Green. It also added a new lifestyle section “The Space” to include
property related editorial such as feng shui and market commentary; as well as a
beefed-up “China Insights” section that reviews market performance and property
related policies.

75 AR T HE R E 8 2E7E - g ¥EPacific Coffee~ I S GREAT~ FusionfzJust Green
FEHBRTEG WRRERZITEE68,0007K « ZHMFE T AL R4 EEM "The
Space, ' REHEEYZENEE - FIANEKKTSTHE; XIE% "China Insights; 51§
DI aIR R ZEAEBEEUR »

e ‘f:';;" ' - g =
fnﬁf-re-h;-c;’riﬂn Malaysia

BRONZE - LOFT

Claiming a circulation of 15,000, LOFT has established Facebook and Twitter
accounts and added two EDMs to its roster of 44,000 members: they include the
lifestyle and design-focused sections “LOFT LOVES” and “LOFT on LOCATION”,
where the editorial team features a property and investment hotspot. The magazine
also debuted its first Chinese version of its listings to Mainland readers. In 2012, the
team doubled in size with more digital and marketing experts tasked to develop the
brand and support the print magazine.

DESIGN

(LOFT) st/ n H#4725%215,0004 » It AR T Facebook K TwitteriR 5 DIK &
44,0002 E SIS SR HEE RIS  SfELIRF AT MERETAER TLOFT LOVES,
K TLOFT on LOCATION, » EfR3REHEYZE LI E TS - 2SI ERHEH
AR DU A AEE B E - FEEKNR20126 8 AT BB B2 HIE NhisH
EERUBE RS TR
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Blu Inc Media would like to thank all our
readers, advertisers and partners for helping us
fo win these awards from Marketing Magazine.

Hong Kong: Shanghai: Baijing:
2nd Floor, Chinaweal Centre, Paole Towar Unit 1902-15905, Uinifft 22044, E-Towes Buildirg.
414-424 Jaoffe Rood, 425 Yishon Rood. 12 Guanghua Rood,
org Kong Muhul District Chaooyang District
Tak: (+852) 2165 2800 Tal: (+85-21) 54804 4342 Tel: (+86-10) &500 8408
Faoc: («852) 26868 1799 Fax: (+B84-21) 5404 4352 Fexx: (+Bé&-100) &500 0823

For cddifional information, contact us ot querss@biuincmedia.com
www_bluincmedia.com
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GOLD - ASIA PACIFIC BOATING

With a history of more than 35 years, Asia Pacific Boating strives
to grab the eyes of yachting enthusiasts by offering news and
information on luxury boating. The magazine is headed by
editor-in-chief Ryan Swift and David Nesh, advertising and
marketing director.

{Asia-Pacific Boating) #EGEE30FMEE iRt ARISEED:
RERFTE R ER BUORS SR B EER - A RS
Ryan Swift k% & & Kiigit E#8 EzDavid Nesh<dEs «

SILVER - YACHTSTYLE ASIA BRONZE - BOAT INTERNATIONAL CHINA

Having split from Edipresse Asia last year, Yachtstyle Asia is As the latest edition to Boat International, Boat International China
now manned by publisher and managing editor, Suzy Rayment. joined a global family that started in 1983 and currently distributes to 57
Hosting four sections — Logbook, Features, On Board and countries. Published quarterly by local partner Edipresse Asia, the yacht
Style — the quarterly magazine is available in bookshops and and boating magazine in China claims a regional circulation of 36,000
newsstands in Hong Kong, Singapore, Thailand and Malaysia. through distribution in hotels, yachting, golf and private clubs, airport
It comes out every March, June, September and December. lounges, subscription and direct mailing as well as boat shows.

L BipiEdipresse Asiaffg (Yachtstyle Asia) - BRIEE &t (EREEIRE) AISHH19834 M OTEER - TIHEIAR ( SRR
FRETFEATAREERISUZY Rayment#iZ - (Yachtstyle Asia) & ERIHEHNET A AER Edipresse  Asiathiik o SR sEK
& 'Logbook, ~ TFeatures, - "OnBoard, & ' Style, FU{fEHH= - RABIARHEH(T 8 36,0004 T EEBIE « ST  SEABR
A UETIREIT R=A RA AR TALR & FADFT IS BT B TR EY - LR SRS

B HIE RE R ERE SN EE RS-
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THE LEADING LUXURY
PUBLICATIONS GROUP IN ASIA
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Blu Inc Media offers you the widest range of marketing solutions across
Hong Kong. China and the Asia-Pacific region. We connect our clients
with Asia’s wedalthy, brand-conscious individuals through our magazines,
welbsites, digital editions, social pages and custom-puilt events,
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WEDDING

GOLD - DARIZI

Debuting in 2007, Darizi — which translates to big day — started
as a wedding portal targeting the Greater China luxury market.
A year later, it turned into a monthly magazine and soon, a
mobile endeavour. Boasting a print circulation of 30,000 and
50,000-plus online unique users, the wedding magazine has
also been active in holding wedding fairs throughout the city.

2007 RIT) - (RBF) BR—EMUKPEREERTHHRER
IR EMT S —FRERT—ART BRI NERRE
hRA > (RAF) 31783%£30,0004 48 £ AP AZ#)E50,000 -
LA ZAEES MBI B B R B R/ -

SILVER - ELLE WEDDING

EIEE NS lf As another branch of SCMP Hearst, the biannual wedding magazine comes out in
E‘.E’!h June and December and boasts a circulation of 40,000. Leveraging on Elle Hong
} ‘f,."- a I Kong'’s editorial team, the magazine started in 2009 and targets brides-to-be with

| information on wedding planning, gowns, make-up, accessories, honeymoon

destinations and gift ideas, to name but a few.

SCMP Hearsti MR —AFf S B —AEERAEMS RAART B #1772
#£40,0004 - | (Elle Hong Kong) #7#EERK 20094 819T - BN AMEHIR IR (LIEE
KE 2R~ 1bi - Both ~ Z BIRITE A9 LIRSS -
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BRONZE - WEDDING

Wedding has been working hard on its 360 reach: apart from a monthly print
magazine with three books, it is now an online portal and mobile publication on the
iPhone and iPad. Last year, it allowed users to elect their best wedding venues via
an online voting channel, while earlier this year, it held a street event to get more
Facebook likes by giving out free magazines.

(IEBAERS) BUDIRHSC0E 2HEE N BT —E=MrATIS B E AL LUK
fR#tiPhoneKkiPad&B ¥ #isS - R4F » ZAssE AP BB M EREBHMMNRERE
Bt SERER NBMRRBEMSIREEE)  LISEE £ Facebook M4y ) ©
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DARIZIA
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CHINA'S NO. 1 LUXURY WEDDING MEDIA PLATFORM

Creating Life

DARIZI's mission is to BRING/EXCITEMENT TO PEOPLE'S LIVES, inspiring them to enjoy
every "BIG DAY" and embrace'every precious & exciting moments in life.

Through our magazine, website, research, social network and powerful events, Darizi provides its
affluent readers with the community, solutions & strategies they need to thrive.

AEBFHEEA:-Z2EREEE W% Z3E REL F5IE BARE RER LK 558

e DARI/I:

E ﬁ‘ PLEASE SCREEN THE QR CODE FOR MORE WWW. d ariZzi.com
* DETAILS ON OUR OFFICIAL WEBSITE.
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GOLD - SMART PARENTS

Smart Parents took the top spot in the parenting
category this year. It is highly regarded by
parents and has become the number one weekly
parenting magazine in Hong Kong. Based on a
report from Nielsen’s Media Index, the number of
readers reached 263,000 and both parents and
advertisers applaud the magazine for its success.
The membership card programme this year again
received a big response with members allowed to
exclusive events and other privileges.
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(AT ) ELSERTHSANNTERE #%
FRES WERAEBERE—ENRERAT - RIE

(EMRENTER) MEBRT (RFE)HEEA
H=3¥E£263,000  MEEEHBINTVESRR M EEEP
AURRR] - MRS B E Rt Bl AZ SR IEZUEEIN
REEMER SERESELE-
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SILVER - BABY-MO

Baby-mo provides mums and mums-to-be with all-round and in-depth professional
knowledge in parenting and pregnancy, together with updated news on baby goods
and services they will need in parenting or during pregnancy so life is much easier,
fun and filled with joy. Every year the magazine co-organises various parental
activities for families in which parents, kids or even babies are all welcome to join in
and share the joy.

(4745 IKBaby-mo) EER/RE B X ERKEHASE AABBXRH B8R MR
ZHH RESNMESEEN Al HNRHER ERE R MRFAREEERNAT
AR - (BriEIKkBaby-mo) —AR DT RERR - SF B A RIS ERER S0
I TREI T AR M

BRONZE - PLAYTIMES

Playtimes gives parents a fresh and vibrant perspective on parenting in Hong
Kong, offering information on health, education, fashion and travel. From cool
new places to go, to the latest in great stuff for kids, Playtimes has Hong
Kong covered. The magazine is published by P3 and celebrated its 10th
Cl"CaﬁVC anniversary in November 2012. Its 11 monthly issues and the annual School
inspiration Book are distributed to more than 22,500 families throughout Hong Kong, via

preschools, primary schools, learning centres, retail outlets and other places
B . where families gather.

5 (Playtimes) AZBRERUBTRROETAR BERE HB  WHHRIK
0 MR £ AR REAREEEE  (Playtimes) MPSIHHR 7

e 20124+ — A BRI 0/ - 1125 AT R (School Book) FEiAIHEE /)

2 BETL BERERAMRE 0D ST 26181822, 500KE

Spot an
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GOLD - FOODIE

With a tagline, “your guide to good taste”, the food magazine
under Fluid offers restaurant reviews, food features, news and
recipes. Late last year, it started exchanging health tips and
recipes with the UK supermarket publication, Sainsbury’s
Magazine. Aside from Facebook and an active online portal
that claims a readership of 120,000-plus, the title also includes
The Foodie Club which offers members restaurant review
opportunities, discount deals and admission to the magazine’s
events.

B Tyour guide to good taste, A%k FluidiE RIS A& 4
SCRAERETE R REE  TERRE - ZFE 2SR |

i R L ias opndd 4
HERATHBH (ERMABIR) DRREOGRAM % oy Pasiiics ana s
Kk Zo B HFacebook B AR ik #8120, 0004238 - [E5NR =

e

#HThe Foodie Club - & B R ME S B EETE  EBEUTHE
B DIRSINHEEE

SILVER - CRAVE HONG KONG

Claimed as Hong Kong’s leading gastronomy publication, Crave Hong Kong has
been delivering style and substance, information and inspiration about food to
readers since 2010. The magazine covers a combination of informative restaurant
reviews, exclusive chef interviews, interior design features and recipes. Last March,
the magazine launched a quarterly magazine Crave Plus, targeting Hong Kong’s
affluent and educated demographic with content about luxury living.

BEREEEE—f81ERMS (Crave Hong Kong) B2010F & AEERIEEE
REBWFHREAR  EANBRK  ZHANANRESEETE AEBRES ERXR
FrERE - DIN ARG - (Crave Hong Kong) MAEF= A#HZT (Crave Plus) » ARE
BREARES URBREHBNEEEREEREE

BRONZE - EAT & TRAVEL WEEKLY

Published by Next Media, Eat & Travel Weekly is magazine featuring food and
restaurant, travel and regional, diet, health and fithess and celebrity columns. The
magazine publishes every Friday along with Sudden Weekly and Me. Last October,
the magazine launched its first Android app, where users can filter the hottest food
news and discounts and share them via Facebook and Twitter.

SEERIRN (AR B B—AETRENBENNET ARBIEER MEE Ik
WRMEEE N BEEES LI AEE 22 2 R (RARIE) & (Me) —
REAR - EETAEHELEEANrodERRER BEAZBRENESRAPIRIR R
B RES A A& EFacebook K Twitter/3 = -
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* Over 120,000 readers each month e Distributed in over 600 locations

» Over 3,500 Foodie Club members ¢ Reqular food-related events

* Active across multiple social media channels

/foodiehk @foodiehk @FoodieWorld

connect@afoodieworld.com | www.afoodieworld.com
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GOLD - HOME JOURNAL ARTISTS IN
RESTINENCE
Despite losing deputy editor Jacqueline Tsang to SCMP, the m‘ “"I.E:* i’
bilingual magazine had much to celebrate. In May 2012, it EEREFERE

underwent a major redesign to feature a fresher layout as well e mar Lo
as more regional homes and designers. To complement the =i i
change was a cocktail event, the launch of homejournal.hk and B L4

a design blog from the magazine’s in-house editors. Headed by Wiho's Whko? r
chief editor Tamsin Bradshaw, Home Journal will celebrate its Hi Ky ‘
32nd anniversary in 2013. 12.';';'.;_‘:',',

EEEIE#RJacqueline TsangiBiEraEER i (BIEREEHES
FERZEBENNEE 201200 8 S HEHE NN
TEHTIRE WHTIEE L EARERNE L EETE BN REEAE
8 NETH ERE ~ #EHhomejournal hk gk ~ LUK FHAEEE AR
AREBERETIVARGS o (RIFRIE) IR Tamsin Bradshaw/e  #
2013 R AITIS2EF -

perspective =

)

SILVER - PERSPECTIVE

Launched in 2000, the monthly bilingual magazine boasting 48,000 readers focuses
on architecture and the interior design industry worldwide, alongside its sister
publications, the annual SOFA and Perspective Plus. Just last year, it celebrated its
10th anniversary of the Perspective Awards. Perspective claims a digital and print
circulation of 28,000-plus in Hong Kong and China and also offers a digital version
on the iPad, iPhone, Android, Mac and PC.

BITUR20004F - i AEF A TIHEH 48,0004 8% » BRI E bR F T (SOFA) K
(Perspective  Plus) » EFpsREH AR N ENRFHTENEN - CBR) AR
EFEMTELE Perspective Awards, « 3SR BESAR M ENRINRIEEE K HPE]

HIE1TE#EI828,000 AR fiPad « iPhone » Android » Mac » & & ESB B ARARIE
=,

BRONZE - TODAY’S LIVING AH * ]ﬁ .;H

ST ODAYVS LIVING -

Aside from todaysliving.com, Today’s Living has been actively pushing its digital
offerings with a home live video infotainment web page; its involvement with 24Reader
— a platform that provides iOS and Android publications; as well as a bookshelf app
consisting of iLiving, iHouse, i2U and iSpecial periodicals. Launched in 1987, the
monthly magazine extended its experience to a physical service centre in 2009 and
will celebrate its 26th anniversary this year with a special edition.

Frtodaysliving.com@@uhsh » (S HREY —EEMHE B EH R > B85 "Home
Live, IRECENEH M E (2 R4 Z I HIOSKANdroidET - I N—EES
iLiving ~ iHouse ~ i2U}¢iSpecialff FIRIFEFRIE o (S HRE) F1987FAIT - LIAFIF
EAT » 2009558 3L RFF PN MRS 4 A RIS BE L AU FI26 ) £F
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Action Asm

Besl Adventures in Asidy

GOLD - ACTION ASIA

f.'-..'!l
AL 3 Established in 1992, Action Asia speaks
¥ L ] . ; to adventure lovers and fanatics for the
LEP*‘ "k L ! - wilderness.  Attracting  advertisers  from
e v !
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i industries ranging from electronics, airlines,
watches and outdoor apparel, Action Asia has
boosted its digital offerings last year to include
a digital magazine on the Apple Newsstand
and for Android devices, Magzter and its
website, actionasia.com, is now available on
tablets and smartphones.

{Action Asia) BIFFM9924F - DIZAE Bk Kk B
PIIATREFR BEEETFPRERTEE B
BETER MZZAT - EK  LILFIMNRE@
[& e {Action Asia) EFBIRFERRS - B

: : 235 R Newsstand DL K38 A R Android 2 8 HY
EXCLUSIVE Magﬁer?ﬁﬂﬂ% HESS ~ U A iPad ~ AR
Philippines B £ EEIS S sEF#AIwww.actionasia.

supplement 8 COMAE o

SILVER - SPORTSOHO

Sportsoho is a sports media magazine that shoulders a mission to promote the
sports culture in Hong Kong with professional and innovative ways. With its online
and offline platforms — from the magazine, different races, website, the Facebook
fan page and the recently launched online podcast Sportunes the magazine joins
together professional athletes, hard-core and amateur sports players. Celebrating
its fourth anniversary in February this year, the magazine claims online readers hit
200,000.

CEBIRE) USEAR  THAFMN AR ESEEES UL - BB  SEES
#8uk ~ Facebook##4 5 &5 ~ M #E R fISportunesifg L&A H%’rii;%z@ba EER
BREREBE BT BB - 2SN SET H)ﬁﬁﬁl %IJ4 B WFRREFELS
B REEABKEBZRE200,000

(H 1] ll'l'*: BRONZE — GO OUT

Published by Go Out (HK) Publishing Limited, Go Out is a outdoor and
fashion magazine that focuses on camping, outdoor, snow and fashion.
The style of the magazine is filled with modern and cutting-edge outdoor
gear in all sorts of mad colours. Last August, Go Out expanded the
magazine into the Hong Kong market by launching a Chinese edition with
local icon Eason Chan as the cover model.

Go Out (HK) Publishing Limited £k #Y {Go Out) R —ARPINEE M ik 5
5 BIREEE  PINER  BRANEEN R ERER  BRK
BUEHIRTRIZEIRm - ZF/\F  (Go Out) HEHDIAMBKRIN A E
BRSO AREERS - FELE B BB TS

WWW . MARKETING-INTERACTIVE.COM JUNE 2013 MARKETING HONG KONG 49



FEREMS
MAGAZINE OF THE YEAR

E Bowad g e ) v . vl b e T aEa

GOLD - HK GOLFER

Times International Creation’s HK Golfer took top spot in the local
category. Uniquely endorsed as the official publication of the Hong
Kong Golf Association, the magazine’s subscribers are ultra-high-
net-worth individuals and include members of the HKGA as well as
members of the city’s exclusive golf clubs. The title, which focuses on
a combination of local and international golfing features and lifestyle
elements, celebrated its 10th anniversary in 2012 and has been
actively pushing its new media development since, with the launch
of a content-rich website, an online edition and, more recently, an
iPad version, which aims to build a mobile golfing community for
advertisers and readers worldwide.

Times International Creationfy {HK Golfer) gk AR S @R iEE—
AL R T EERRAKBEM—RAINE AT, - (HK  Golfer) iy
FIPRBEKBAAL - EEaRIRHEGE  ILREEMASERE
HEEE - ZH T A AN R S AR N A TERE 201248
MAITF10ESE  T—ERBESIRERE HEANREETNREN S
FE BUAFEHIPadbfi A #B AR SN E SR P REE R —
EREmEAitE-

M=l F3

SILVER — CHINA GOLF Gt If;“jﬁ GOLF

Published by Wonderful Ace International, China Golf covers golf travel, golf clubs,
golf tools and fans clubs with a claimed circulation of 108,000 for the China edition
and 56,000 for the Hong Kong edition. Starting from 2004, China Golf launched its
first English edition to go along with the traditional Chinese and simplified Chinese
editions.

Wonderful Ace International LtdHEEREY (PEIESER) ABRE BRI S8k
SR -BBEALE DURGERLES WRTPERAEBRIBITEDR1E108,000
£:56,0007 - BRE S S EBEHRSURSN (RIS RIR ) 20045 S —ARE S hRA

BRONZE - GOLF VACATIONS

Published by Senasia Publishing Group, Golf Vacations is a bilingual golf and
high-end leisure magazine. The magazine is published in Hong Kong, China
and Macau. Aside from coverage on travel, home decor, luxury cars, healthy
living, sports and lifestyle-oriented issues.

FEHREE AR (SEEN) E— AU B ER R SMREMES 58

EP&?%F‘??EFI CARREIRE  RERM REREBEAE BB NRHE
e
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GOLD - POST MAGAZINE

After undergoing a makeover in 2011, the weekly publication
is delivered with the Sunday Morning Post and follows its
weekend average net circulation of 88,131. Editorially, it hosts
global features and a lifestyle section that connects the readers
with the events of the city.
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SILVER - STYLE

Relaunched in March 2013, STYLE is a monthly newspaper insert that taps into the
luxury market featuring topics ranging from art and travel to cars and technology.
The magazine also extends its presence online through Facebook, Instagram and
an online blog with the editor’s take on the hottest and most relevant issues in
the month. Heading the team is former deputy editor of Home Journal, Jacqueline
Tsang.

(STYLE) 12013 F=AE MR B A EREFBELUE ERTISRER ADE
EHEIMT R LB R ELR ST E - s REE I G2 BFacebook ~ Instagram
FAE R E B R AP MARBMVEE - S HEE AR (RFRE) BlEfRacqueline
Tsang e

BRONZE - FLASHON

Launched in November 2010, FLASHon is the free fashion weekly that targets
modern women through hand distribution, distribution at shopping malls and as an
insert with Oriental Daily that is sold at high-end residential and commercial areas.
Last year, the magazine launched flashon.com that turned the traditional print into a
dynamic platform with videos and content featuring the latest parties and events in
town. Editorially, FLASHon covers topics ranging from home decor, fashion, beauty,
art and culture.

FR20106+—HAITI - (FLASHon) R—4%BE R HET) LIRAZIERER BBAT
%~ U B A S A E i@ R (RO5 AR RS - K6 A s lashon.
com#fih - MR IVE B PSR SOEBIMF A NAR S EMR SR A —ERED
BOFE& © (FLASHoN) MINAE SRS s« 28 BT Sy b EE -
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GOLD - E-ZONE

Apart from leaping on the multi-screen train with versions
on iPad, Android and Windows 8, E-Zone has been actively
promoting its magazine across different mediums such as
its website, Facebook, Twitter, Weibo, YouTube and Plurk.
Founded in 1998, the mass market IT magazine of three books
claims a circulation of 100,000 per week and features coverage
and tutorials on PCs, tablets, smartphones, apps and digital
cameras.
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SILVER - PC MARKET

Sing Tao Magazine Group’s PC Market is made up of two books: PCM Advance
and PCM Gears, bringing readers the hottest IT news worldwide since its launch.
Apart from its iPhone and iPad app, which have more than 225,000 downloads, the
magazine also released an Android app last year in July.

EEHBERE T (PCMBLES) —&mff - 8% (PCM  Advance) K (PCM
Gears) ' —Hiil & it 2 IRE AP EBIERHRE R - HiPhoneKLiPadfE MR X5
#R)E225,0008 FEE  [eoh ARSI EAF T A HAdroldERRER -
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With the aim to inform city goers on everything about consumer technology, PC3
— alongside its sister publications of Click Publication Group, IT Pro and Apps —
has partnered with Kowloon Motor Bus, RoadShow and ATV to make educational
programmes for the public. Editorial coverage includes everything from software,
Google, smartphones, computers and tablets, to name but a few. Its online reach
spreads across its corporate website and Facebook.
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GOLD - AUTOMOBILE

Boasting 41,000 copies per month, Automobile’s biggest milestone
last year was scoring world exclusive coverage of the BMW i8 Spyder
prototype in April 2012 and taking part in elite world-renowned events
such as the annual Concorso d’Eleganza in Lake Como, Italy and
the Goodwood Revival in the United Kingdom. It also followed Audi
Motorsport throughout its 24 hours of the Le Mans race. Continuing
its dedication to motoring beauty, elegance and glamour, Automobile
takes a well-deserved first place.

(EX) BARITEIEMN 0008 RFRANERERNEARE
BMW i8 SpyderBlszry BB RS - W2 BERALRIGTUEE) B
EEERAFEEHEITIFEConcorso d'Eleganzati B8 & « LINAE
RESTHRER S RIEERNERS - B B AT SHHIDE
BIEh 24\ D BRDE B < MAEHHHRERE B LB DR ER
BR (X)) ERTETEESR-
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SILVER - TOPGEAR HONG KONG

Taking second spot in the motor vehicle category this year, TopGear Hong Kong
inherits the unique style of the BBC TopGear, which is youthful, humourous, colourful
and lively. With its target reader ranging from F1 professional drivers to freshmen,
TopGear aims to provide a breakthrough to car magazines by bringing the latest car
trends and knowledge to Hong Kong’s car buffs.

ERBSER BN E _ MAVEEMR (MRS ) RARER—E 3R 22 BRI - 2
ELR AEERIVBSER 2SN EREEE SN BEEETUENTERE
FBOREMGSNES AEBEEATRMARINSEBSBRAH -

BRONZE - CAR PLUS

Car Plus provides the information and auto
market trends along with professional and
in-depth test drive reports and car-related
features.

(M) RUNEENABEREDS
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BEST MAGAZINE RELAUNCH
RIEEHTRITHES

Voted the Most Successful Relaunch, STYLE resurfaced in March this
year as a monthly supplement of the South China Morning Post. Offering
anew design and fresher approach, the new-and-improved titled opens
a window to the world of luxury with features that range from technology
to gastronomy to collectibles to fashion. Apart from expanding on social
media platforms such as Facebook, Instagram and an online blog
featuring entries from the editor, STYLE follows the full circulation with
SCMP, which according to the latest HK ABC Audit, runs at an average
net circulation per issue of 108,047 in the first half of 2012. Heading the
team is former Home Journal deputy editor Jacqueline Tsang.

EERATREENRITHE ., W (STYLE) RSF=ALI(FEERHR) B
ERITIRAEAEY - st e EAZHARNTIMITRTE
ERERORFT) ARERERE ER - DEAMUERESEE-RTE
[ ZFacebook- Instagram ~ DI & AR SR SR S 2 FA M IRIR
HKABC Auditfz#iiVat 8 - BEE R RN HEMBE  (STYLE)
TR20124F FH B HITERITEE 108,047 K - FHEEB A ZRT (3
HERE) 8lFEFJacqueline Tsang
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As the winner of Best Magazine App, the HK Magazine tablet app has
scored five-star ratings on iTunes and Google Play. Currently, the app
offers the print edition in an interactive environment with rich media
content such as embedded videos, slide shows and audio clips; online-
exclusive material, extended feature content, archives, attractive visuals,
user-friendly layout options, a bookmarking option, sharing functions to
find and save relevant stories, bonus issues that include a tablet-version
of the magazine’s city guides, as well as discounts and giveaways
available only to app subscribers.

{ER TRIEIERREI, 8L (HK  Magazine) IR ENSERRERIE
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SPONSORS AND PARTNERS

Corporate Press

=EE(EB)ABAR2>"TE (HK) Ltd

CORPORATE PRESS (HK) LIMITED

CORPORATE PRESS (HK) LIMITED offers premier
quality printing, personalised products, photo books,
magazines, direct mailing, media kits, professional
design and artwork. The company offers a proficient
techno-based workflow with all services in-house,
including pre-press, printing, binding, finishing and
distribution. It is a printer of your choice. Website:
www.cpress.com.hk

BEEB)BRARNREEEITN BALER - BEE 4
55 EED IR E R  BEEEET R E LIRS - R ARERE SR
RN TERE  1REMANE RS BIEENEIARE  EIRI - 75 &
ML REES B IRAIENR 2 2 - 4811k : www.cpress.
com.hke

VISI(\\L)N PRODUCTION

VISION PRODUCTION

Felix Chiu founded the company in 2005 with a
passion for visual media and a goal to provide unique
professional services on photography and retouch,
production consultation, videography, live event video
broadcast and event production. The company has
worked with numerous regional talents and brands,
such as Neoderm, Van Cleef, L'Oréal, CSL, P&G,
Philips Lighting, EMSD and CLP. Website: www.vision.
com.hk

Felix Chiutt & ¥ 18 S BV EAG  IR2005F R RBRE - B

CRIBEHBSEENR BN  BELEH R RISED

BHEKNBEIESRY - ZAHRZEIIAST RBEEIE

BlanNeoderm~Van Cleef~ Oréal~ CSLs £ ~ A5 8807 «
B ITRE PEES H%Z - 484F: www.vision.com.hke
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SPAD= SPACE

SPADE SPACE

An independent company recently established that
excels in video production, line/post production,
consultation, live broadcasting, content creation,
documentary and corporate events. The company has
worked with Channel 7 Australia, TVB and TDM during
the Beijing Olympics; audio design and engineering for
Sanrio Digital cartoons, and with YouTube’s FanFest
recently in Singapore.

Spade SpaceR—ZREATRIAVEILAR R EUE &
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DESIGN « PRODUCTION

KAC DESIGN

KAC has specialised in graphic design, print production
and digital communications over the past 18 years.
The company provides excellent quality in design
with a variety branching from magazines, brochures,
newsletters and reports to logos and backdrop
production. The company has consistently delivered
top quality products and services to a wide range of
brands and business events.
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